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CUSTOM Media SOlUTiOnS TO SUppOrT YOUr MarkeTing ObjeCTiveS

MEDIA PRODUCTS + MEDIA SOLUTIONS

Packaging Digest gives you access to products that connect you with a 

qualified audience of professionals who have the responsibility to buy, specify 

or approve the multi-channel network of packaging machinery, materials, 

supplies and services.

Partnering with Packaging Digest provides you with a vast network of 

customized marketing solutions to help you target an audience/market, meet 

specific marketing objectives and produce measurable results. Whatever 

business objectives your company may have, Packaging Digest has a 

customized media solution to help you connect and sell to the industry’s most 

important decision makers.
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BRANDINg/PRODUCT AwARENESS 
Promotional support for your company/products designed to keep a consistent, high-level message 

in front of customers/prospects.

ONLINE TRAffIC DRIvERS/SEO 
Drive web traffic to your online content or website; search engine marketing to raise your organic 

rankings on Google and other Internet search engines.

LEAD gENERATION 
Delivers high-quality, targeted sales leads.

CUSTOM SERvICES 
Integrated custom media solutions that drive results.

 MEDIA PRODUCTS BRANDINg/ ONLINE TRAffIC LEAD CUSTOM 
  PRODUCT DRIvERS/SEO  gENERATION SERvICES/ 
  AwARENESS   MARkETINg

Monthly magazine (Print, Digital, Online)   

Buyers Guide (Print, Online)   

Show Daily (Print, Digital, Online)  

Custom Publishing (Print, Digital, Online, eLetters)    

Website Advertising  	 	 

Online Editorial Sponsorships  

Online Packaging Channels  	 	 

Online Resource Center (White Papers, Videos,  Case Studies)  	 

Industry Leaders Microsite    

Webcast Sponsorship    

Podcast Sponsorship    

Market-Specific eLetters   

Daily eLetter  

Mobile Site  

Direct Marketing Lists (Direct mail, Email)    

DM2 Database Development & Data Enhancement     

Research Services    

PROvEN MEDIA SOLUTIONS
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1Publisher’s Projection for July through December 2009 as of July 2009. Packaging Digest June 2009 BPA statement reports 90,045 total qualified circulation.

2Publisher’s own data – July, 2009

OUr aUdienCe — YOUr CUSTOMerS...

80,0001

Total Magazine
Circulation

66,0642

Total eNewsletter
Circulation
(unduplicated)

58,7772

Average Monthly
Unique Website
Visitors

140,1852

Total Packaging  
Digest Audience
(unduplicated)

PROvEN ACCESS TO AN AUDIENCE Of BUYERS

The most effective way to reach the packaging community is through a 

customized marketing program. Partnering with Packging Digest gives you 

access to a qualified audience of buyers.

MAgAZINE CIRCULATION - AN AUDIENCE Of BUYERS
Packaging Digest is the only publication whose audience is comprised 

of 80,0001 proven buyers/specifiers of packaging equipment/machinery, 

materials/containers, automation/controls and/or packaging  

services/supplies. No other industry publication delivers this level of  

qualified circulation.

big companies 

60,557
magaZine subscribers are 
located in companies with 
100 or more employees

1
big spenders

26,389
magaZine subscribers purchase 
over $1 million in packaging 
products every year

2
movers & shakers

19,763
magaZine subscribers 
work at Fortune 1000 
companies

2
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OUr aUdienCe — YOUr CUSTOMerS...

FOrTUne 1000  
COMpanieS2

Here is a snapshot of Packaging 

Digest magazine circulation to some 

of the most recognized packaging 

end-user companies. All subscribers 

have buying authority.

3M 200

Abbott Laboratories 297

Alcoa 126

Baxter International 163

Becton Dickinson 115

Bristol-Myers Squibb 175

Campbell Soup 174

Clorox 103

Coca-Cola/Coca-Cola  
  Enterprises 419

Colgate-Palmolive 97

ConAgra Foods 262

Dean Foods 143

Del Monte Foods 119

Dow Chemical  157

DuPont 241

Eli Lilly 131

Estée Lauder 97

General Electric 195

General Mills 206

H.J. Heinz 125

Hershey 85

Hewlett-Packard 112

Honeywell International 175

International Paper 390

Johnson & Johnson 423

Kellogg 129

Kimberly-Clark 123

Kraft Foods 510

Kroger 156

Medtronic 96

Merck 162

Mosaic 346

PepsiCo/Pepsi Bottling 615

Pfizer 216

Pilgrim’s Pride 130

Procter & Gamble 416

Sara Lee 236

Schering-Plough 170

Smithfield Foods 172

Tyson Foods 314

Wyeth 295

Yum Brands 149

2Publisher’s own data - July 2009

Online aUdienCe2

Packaging Digest gives you access to the marketplace through the 
reach of our online media products.

enewSleTTerS
total circulation

66,064 
total enewsletter  
subscribers 
(unduplicated)

buying authority
79% of enewsletter subscribers indicate they have buying authority 
for machinery/equipment, materials/containers, automation/controls 
and/or supplies/services

webSiTe TraFFiC - paCkagingdigeST.COM

products received by website visitors
•  27% do not receive PD magazine or enewsletter(s)
•  45% receive PD magazine and enewsletter(s)
•  21% receive PD enewsletter(s)
•  7% receive PD magazine
2Publisher’s own data – July, 2009

big companies

43,799
enewsletter 
subscribers located 
in companies with 100 
or more employees

big spenders

21,387
enewsletters 
subscribers that 
purchase over $1 
million in packaging 
products every year

58,777
average monthly unique visitors

161,311
average monthly page views
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inFOrMaTiOn and SOlUTiOnS FOr TOdaY’S paCkaging COMMUniTY

  Package design trends

  New packages

  New machinery

  New material/container products

  Applied technologies/ 
Case study solutions

  Sustainable packaging

  Packaging machinery  
automation technology

  Health/beauty aids packaging

  Nutraceutical packaging

  Pharmaceutical/medical packaging

  Household products packaging

  Flexible packaging

  Labeling/package printing

  Package handling/distribution

  Marking/coding

  Plastics, metal & glass packaging

  Packaging security

  Contract packaging

  Private label packaging

  Robotics in packaging

Packaging continues to evolve at a rapid pace, 

and for over 50 years Packaging Digest has been 

the leader in providing information and solutions to 

packagers who make buying decisions in this $450 

billion worldwide market. Packaging professionals rely 

on us to stay current, informed and competitive, and 

we deliver the information in the formats they require. 

From extensive packaging line application features to 

videos to updated news every business day, our multi-

channel media network is the “go to” information 

source for the packaging community.

MULTI-ChANNEL CONTENT –  
PRINT • ONLINE • DIgITAL • MOBILE 

Packaging Digest delivers compelling content that 

helps our audience understand the packaging 

process and offers solutions to do their job better and 

more efficiently. We focus on the issues of greatest 

concern to your customers:

BUYERS gUIDE

Packaging Digest’s Buyers Guide is an annual edition in 

print and open for business online every day at http://

buyersguide.packagingdigest.com. It includes the most 

comprehensive listings of companies and products 

for packaging machinery, materials, automation and 

controls and contract packagers. 

PACk EXPO INTERNATIONAL ShOw COvERAgE

Packaging Digest’s support of the industry’s premier 

trade show includes coverage of activities, news, 

events, conferences, new products and more in 

September and October magazine editions and 

special PACK EXPO enewsletters before, during 

and after the show. PD also publishes the one and 

only Official PACK EXPO Show Daily, produced and 

distributed every day of the show. Show Daily digital 

editions also post on packagingdigest.com.

SPECIAL REPORTS

 Packaging Machinery Automation

 Sustainability Development & Research

wEBCASTS

In-depth perspectives of key issues and technologies.

 Quick Changeovers

 Track & Trace

 End-of-Line Operations

 Packaging Sustainability Research
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On-deMand – MOre inFOrMaTiOn, MOre OpTiOnS

ENEwSLETTERS

The industry’s most widely 

distributed eletters deliver the latest 

news, technology application 

solutions, best practice tips, product 

information and updates. 

DAILY PACkAgINg NEwS

Users stay informed with unique and 

fresh updated news content every 

day – on our website and in the 

Daily Packaging News eletter.

wEB EXCLUSIvE CONTENT

Authored by Packaging Digest 

editors and industry experts.

BLOgS
Commentary and analysis from  

PD editors and industry experts.

  Pack Rat – Jack Mans, PD Plant 

Operations Editor

  Eye on Packaging – David Bellm,  

PD New Media Editor

  Excellence in Packaging – Anton 

Steeman, Packaging Engineer

  Common Sense and Sustainability 

– Dennis Salazar, President/Founder, 

Salazar Packaging, Inc.

PODCASTS

Conversations with industry experts 

at conferences and tradeshows, as 

well as one-on-one interviews.

TALkBACk/COMMUNITY 
INTERACTIvE PLATfORM

A feature that provides interaction 

between users, customers and 

suppliers.

EDITORIAL ARChIvES
Eight-year content library of 

Packaging Digest magazines.

MOBILE SITE
A new way to reach packaging 

professionals on-the-go. 

Packagingdigest.com mobile site  

is optimized for:

  Delivery of  

packaging industry  

news to users  

wherever they are

  Quick access to  

any mobile device 

 Searchable content

PACkAgINg ChANNELS

Drill-down content for key 

packaging segments:

  Food & Beverage Packaging

  Pharma & Personal Care Packaging

  Household & Electronics Packaging

  Sustainable Packaging

  Packaging Equipment

  Packaging Materials

  Packaging Automation

  Packaging Concepts

INDUSTRY EvENTS

A complete calendar of important 

packaging industry tradeshows, 

conferences, seminars and 

meetings.

RESOURCE CENTER

Hundreds of packaging-specific 

“must-have” resources from the 

industry’s leading companies.

INDUSTRY LEADERS MICROSITES

Critical information adjacent to 

relevant Packaging Digest editorial 

from leading industry suppliers. 
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2010/2011 
Buyers guide

Published  
annually in July

  2,500 companies

  6,000 products

Listings include...

  Machinery

  Materials

  Automation

  Services

  Packaging 
Manufacturers 
Alphabetical 
Directory

  Contract  
Packaging 
Geographic & 
Alphabetical  
Directories

online buyers guide

  Online Directory 
Listing

  Online Storefront 
available to show-
case products, 
catalogs, videos, 
slideshows and 
more

  Dynamic ad  
packages connect 
suppliers with 
buyers

buyers guide
Closing: 5-19-10

food &  
Beverage 
Packaging

Packaging 
Industry Trends

Show Preview: 
westPack 2010

  Daily & Monthly 
eLetters

  Lead Generation: 
Online Resource 
Center

WestPack 2010 
Feb. 9-11 
Anaheim, CA

Food/Petfood

Marking & Coding

Flexible Packaging

health & Beauty 
Aids Packaging

Nutraceutical 
Packaging

Healthcare

Material Handling & 
Conveying

Rigid Containers

flexible 
Packaging

Sustainability 
Developments 

Show Preview: 
INTERPhEX 2010

Cartoning, Casing  
& Sealing

EastPack 2010 
June 8-10 
New York, NY

Expo Pack Mexico 
June 22-25 
Mexico City

Labeling/
Package 
Printing

Packaging 
Machinery 
Automation

Controls &  
Inspection

Paper &  
Paperboard

INTERPHEX 2010  
Apr. 20-22 
New York, NY

SouthPack 2010 
Apr. 28-29 
Charlotte, NC

Package 
handling & 
Distribution

Marking & 
Coding

Show Preview: 
EastPack 2010

Shrink & Stretch Wrap

Resins

Plastics in 
Packaging

Metal & glass 
Packaging

Beverages Household Products Personal Care

Film & Foil

Food

Filling & Feeding

Bottles & Closures

INTERPHEX Puerto  
Rico, Mar. 4-5 
San Juan, PR

Flexible Packaging 
Assn. Meeting 
Mar. 10-12 
Orlando, FL

Sustainability 
in Packaging 
Conference 
March 13-15 
Orlando, FL

  Sustainable 
Packaging

  Packademics 

  New Product of  
the Month

  New Products 
Launch Chart

  Sustainable 
Packaging

  Packademics 

  New Product of  
the Month

  New Products 
Launch Chart

  Sustainable 
Packaging

  Packademics 

  New Product of  
the Month

  New Products 
Launch Chart

  Sustainable 
Packaging

  Packademics 

  New Product of  
the Month

  New Products 
Launch Chart

  Sustainable 
Packaging

  Packademics 

  New Product of  
the Month

  New Products 
Launch Chart

  Sustainable 
Packaging

  Packademics 

  New Product of  
the Month

  New Products 
Launch Chart

  Daily & Monthly  
eLetters

 Lead Generation:  
 Online Resource  
 Center

  Daily & Monthly 
eLetters

 Lead Generation:  
 Online Resource  
 Center

  harvey ad study

  Daily & Monthly 
eLetters 

  Lead Generation: 
Online Resource 
Center

  Daily & Monthly 
eLetters

  Lead Generation: 
Online Resource 
Center

  Daily & Monthly 
eLetters

  Lead Generation: 
Online Resource 
Center

January
Closing: 12-1-09

February
Closing: 1-5-10

march
Closing: 2-1-10

april
Closing: 3-1-10

may
Closing: 4-1-10

June
Closing: 5-3-10

FEATURE

FOCUS

MARKETING

OPPORTUNITIES

TRADE 

SHOWS/

INDUSTRY 

EVENTS

DESIGN

TRENDS

NEW

EQUIPMENT

SPECIAL

INTEREST 

COLUMNS

NEW

MATERIALS

  Food & Beverage Packaging    Packaging Automation Technology    New Products 
  Package Design    Package Manufacturing    New at www.packagingdigest.com

IN EVERY MONTHLY ISSUE

2010 PRINT & ONLINE EDITORIAL CALENDAR

WEbCASTS Quick Changeovers Track & Trace
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buyers guide
Closing: 5-19-10

november
Closing: 10-1-10

food 
Packaging

Packaging 
Security

  Daily & Monthly 
eLetters

  Lead Generation: 
Online Resource 
Center

Beverages

Bagging

Flexible Packaging

Pharmaceutical 
& Medical 
Packaging

Private Label 
Packaging 

Contract 
Packaging

Health & Beauty Aids

Form/Fill/Seal

Rigid Containers

Show Overview: 
PACk EXPO 
Intl. 2010

Robotics in 
Packaging

Labels & Digital 
Printing

Food

Film & Foil

Labelexpo  
Americas 2010 
Sept. 14-16 
Rosemont, IL

HBA Global  
Expo 2010 
Sept. 28-30 
New York, NY

  Sustainable 
Packaging

  Packademics 

  New Product of  
the Month

  New Products 
Launch Chart

  Sustainable 
Packaging

  Packademics 

  New Product of  
the Month

  New Products 
Launch Chart

  Sustainable 
Packaging

  Packademics 

  New Product of  
the Month

  New Products 
Launch Chart

  Daily & Monthly 
eLetters

  Lead Generation: 
Online Resource 
Center

  pack eXpo  
pre-show eletter

  Daily & Monthly 
eLetters

  Lead Generation: 
Online Resource 
Center

  pack eXpo  
pre-show eletter

  Daily & Monthly 
eLetters

  Lead Generation: 
Online Resource 
Center

  harvey ad study

  pack eXpo  
pre-show eletter

  Daily & Monthly 
eLetters

  Lead Generation: 
Online Resource 
Center

July
Closing: 6-1-10

august
Closing: 7-1-10

september
Closing: 8-2-10

Shrink & Stretch Wrap

Beverage 
& Dairy 
Packaging 

Packaging 
Machinery 
Automation

Personal Care

Bottles & Closures

  Sustainable 
Packaging

  Packademics 

  New Product of  
the Month

  New Products 
Launch Chart

  Daily & Monthly 
eLetters

  Lead Generation: 
Online Resource 
Center

december
Closing: 11-1-10

october
Closing: 9-1-10

show daily
Closing: 9-10-10

Show Preview: 
PACk EXPO 
Intl. 2010

household 
Products 
Packaging

Marking &  
Coding

Paper &  
Paperboard

PACK EXPO 
Intl. 2010 
Oct. 31-Nov. 3 
Chicago, IL

Motors, Drives & 
Controls

Beverages Household Products

Resins

  Sustainable 
Packaging

  Packademics 

  New Product of  
the Month

  New Products 
Launch Chart

  Sustainable 
Packaging

  Packademics 

  New Product of  
the Month

  New Products 
Launch Chart

PACk EXPO Intl.  
Show Daily

Published

Sun., Oct. 31 
Mon., Nov. 1 
Tue., Nov. 2 
Wed., Nov. 3

Distribution

  Show hotels

  McCormick Place 
entrances and on 
the show floor

Online

  Digital editions

  Show Daily  
Online Live

  PACK EXPO  
eLetters

Materials & 
Containers 

Sustainability 
Research

2010 PRINT & ONLINE EDITORIAL CALENDAR

FEATURE

FOCUS

MARKETING

OPPORTUNITIES

TRADE 

SHOWS/

INDUSTRY 

EVENTS

DESIGN

TRENDS

NEW

EQUIPMENT

SPECIAL

INTEREST 

COLUMNS

NEW

MATERIALS

End-of-Line 
Operations

Sustainability 
Research

WEbCASTS
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Packagingdigest.com offers a variety of 

products to brand your company, drive traffic 

to your website, improve your search engine 

optimization and deliver highly qualified 

sales leads. The sponsorship opportunities 

presented here outline advertising solutions 

to help you connect with top packaging 

decision makers and engage them with your 

products and services.

For details about these products including 

pricing, availability and specifications, see our 

2010 Online Products Guide or contact your 

Packaging Digest regional manager.

wEB ADvERTISINg
Available on the home page and most  

run-of-site pages.

 Leaderboard ad

B Skyscraper ad

C Boombox ad

D Tickertape ad

E Sponsored links

SPONSORShIPS
Opportunities for the most popular 

clickthrough items.

F Search box

G Daily news

H Current issue

I Blogs

J Events

K Podcasts

PACkAgINg ChANNELS
Focused web channels for key packaging 

markets and technologies. Packaging 

channels feature exclusive leaderboard, 

skyscraper and boombox ad positions.

  Food & Beverage Packaging

  Pharma & Personal Care Packaging

  Household & Electronics Packaging

  Sustainable Packaging

  Packaging Equipment

  Packaging Materials

  Packaging Automation & Controls

  Packaging Concepts

A best value sponsorship package that bundles 
packaging channels and eletters is available. 
Contact your sales manager for details.
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RESOURCE CENTER -  
LEAD gENERATION

Generate sales leads by offering 

whitepapers, videos, case studies and 

other important content in our Resource 

Center. Packaging professionals 

worldwide access this information, their 

contact information is captured and a 

sales lead is created. 

Key features of lead generation 

programs: 

  Supplier information posted on  

packagingdigest.com

  Lead generation includes full contact information

  Traffic-driver promotion campaign

  Sales leads emailed weekly to you

A variety of lead producing programs 

including featured vendor add-ons are 

available for every need and budget.

wEBCASTS

Webcasts are cost-effective online 

events that position your company as a 

thought leader and solutions provider in 

the industry. A webcast partnership with 

Packaging Digest gives you a creative 

way to brand your company and deliver 

strong ROI through the delivery of high-

quality leads.

Pre-planned editorial or custom webcast 

opportunities are available. Package 

inclusions vary for custom and editorial 

webcasts. All webcasts include:

  Branding opportunity: Sponsor recognition  

on all webcast promotion

  Access to all webcast leads with complete 

registration information; 24/7 access  

to reports

  Custom question(s) on webcast registration page

  Sponsor message within the webcast

  Webcasts are posted on packagingdigest.com for 

one year

ONLINE BUYERS gUIDE 

The packaging industry’s premier online Buyers Guide makes it easy for 

buyers and prospects to FIND you and BUY from you. Our technology 

allows companies the opportunity to develop their own online storefront to 

showcase products, catalogs, multimedia presentations and more. 

Dynamic advertising packages strengthen a company’s online presence 

to help connect suppliers with buyers. Basic, Enhanced and Premium ad 

packages are available.

MOBILE SITE - EXCLUSIvE SPONSORShIP

Sponsor packagingdigest.com content accessed 

through all types of mobile devices. Your banner ad 

will be the only one on the opening screen and all 

subsequent screens. 
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enewSleTTerS

Packaging Digest’s daily/monthly eletters deliver the latest news, technology application solutions, best practice 
tips and product information to the desktops of your customers. These enewsletters have become an indispensable 
resource to this active and engaged audience, while providing advertisers with solutions to connect with customers 
and generate real-time, quick response.

DAILY PACkAgINg NEwS  
Our daily eletter is the packaging industry’s most widely circulated and popular source of daily packaging news, 
and single most timely and effective way to put your sales message in front of packaging decision makers.

MONThLY ELETTERS 
fOOD & BEvERAgE PACkAgINg: Food & Beverage is the largest segment in the packaging industry, and this 
eletter reviews the vast array of materials, containers, methods and equipment used in its packaging.

PhARMA & PERSONAL CARE PACkAgINg: The Pharma & Personal Care Packaging eletter is all about the 
sensitive and secure packaging required on items designed for personal use, including pharmaceuticals, 
nutraceuticals, medical, cosmetics, oral care, toiletries, soap/shampoos and vitamins/supplements.

SUSTAINABLE PACkAgINg: The sustainability eletter focuses on packaging that uses environmentally-sensitive 
methods, including energy efficiency, recyclable and biodegradable materials, down-gauging and much 
more.

PACkAgINg AUTOMATION & CONTROLS: The newsletter for packagers seeking to increase productivity and 
flexibility through the use of automation.

PACkAgINg CONCEPTS: Package design is more than graphics. This eletter focuses on packaging form, 
structure, consumer functionality and scalability in manufacturing. It also will provide examples of the latest in 
packaging designs and technology.

ENEwSLETTER SPONSORShIPS
 Monthly eletters - Four advertising positions available

 Daily Packaging News - Three advertising positions available

  Choose from web ready ads for high-impact branding campaigns or text + image ad messages that generate 
high clickthroughs.
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CUSTOM MediaCOnTenT relaTed MarkeTing

EXCLUSIvE INDUSTRY LEADERS PROgRAM
Our Industry Leaders program drives traffic to you by putting 
your content in front of packagingdigest.com audience and 
web users looking for information about your products and 
services.

fEATURES:
  We develop your custom Industry Leaders microsite featuring 

your most important content – web pages, products, 
application solutions, catalogs, spec sheets, press releases 
and more, as determined by you.

  When content is viewed on packagingdigest.com that is 
relevant to your microsite content, your sponsor link appears 
next to our editorial.

BENEfITS:
  Guarantees relevant editorial adjacency

  Unlimited impressions for your content

  Integrated with packagingdigest.com site search

  Search Engine Optimized microsite pages

  Packagingdigest.com Google Page Rank is likely to push  
your content higher on third party search results page

  Free inclusion in Zibb, a leading B2B search engine

PACkAgE INCLUDES:
  Up to 30 microsite pages, updated on a regular basis, 

ensuring your most relevant content is found

  Detailed real-time reports with performance metrics

  You provide the content, we do the work for you

  Add-on feature: Lead generation package

Custom media is a highly effective way 
to develop and quickly build awareness, 
demonstrate leadership, drive results and 
educate and qualify prospects about 
your products and services. Packaging 
Digest is uniquely qualified to develop and 
promote custom materials for both print 
and electronic distribution.

  Develop a custom stand-alone piece 
or a supplement series highlighting key 
issues of interest to your customers.

  Repurpose Packaging Digest editorial to 
a custom media solution.

  Educate customers/prospects about 
the value of your products/services, 
highlighting your company as an industry 
mover and shaker.

  We can create a turnkey process, 
managing content development, design, 
printing and distribution as needed.

  Your custom project can be distributed to 
highly targeted segments of Packaging 
Digest’s magazine and online audience.

  Registration capability can be added to 
online distribution for lead generation.

  Electronic versions available for your 
internal and external distribution.

  Print overruns available for use as sales, 
trade show and direct marketing collateral.
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 Database enhancement

 Email marketing analytics

 Custom marketing programs

MarkeTing OppOrTUniTieS + ServiCeS + SOlUTiOnS

Packaging Digest offers a variety of solutions – from research to direct mail lists to marketplace/classified 

advertising – that can help you grow your business and connect with the right packaging audience.

MARkETPLACE/CLASSIfIED ADvERTISINg

Advertise your new/used/rebuilt machinery, 

repair parts, contract packaging services, 

career and business opportunities, and auctions 

to 80,000 buyers who receive the magazine. 

We will work with you to put together the most 

effective classified advertising program to fit 

your needs. Marketplace/classified ads are 

available in every issue. 

ECLASSIfIEDS - ONLINE

Have a more immediate need? We can have 

your job posting or eclassified ad posted on our 

website within 24 hours of approval.

INfO ShOwCASE ADvERTISINg

Our popular Info Showcase section appears in 

Packaging Digest magazine. It’s a great way 

to introduce new products, distribute sales 

literature or promote your website. Send us a 

50-word description and a 4-color brochure, 

photo or catalog, and we’ll do the production 

work for you. 

for more information about Marketplace/

Classified, eClassified and Info Showcase 

advertising, contact Melissa Berke Barnhart at 

630-288-8541, melissa.berke@reedbusiness.com.

REPRINTS

Reprints and eprints are available for Packaging 

Digest editorial articles. For additional information, 

to obtain a quote or to place an order contact: 

The YgS group at 800-290-5460 x136 or 

pkgdigest@theygsgroup.com.

hARvEY AD READERShIP STUDIES

A Harvey Research ad study provides in-depth readership 

evaluation of your print ad via personal face-to-face interviews 

with Packaging Digest readers.

  Receive quantitative ad readership results and qualitative 

verbatim responses, plus comparative results for ads in the same 

product group and same size ads.

  Available to 7x10 or larger magazine ad size customers in the 

April and November 2010 issues.

RESEARCh SERvICES - MARkET AND BRAND AwARENESS
Knowing your business means having the very latest market 

information. Packaging Digest offers a comprehensive range of 

primary and secondary research services including quantitative 

and qualitative studies in product, marketing and advertising 

research. We design, manage and execute projects from 

beginning to end, including sample selection, questionnaire 

design, data tabulation and analysis/presentation of results.

DIRECT MARkETINg LIST/DATABASE OPPORTUNITIES
Our database department, DM2-DecisionMaker, is the exclusive 

circulation list manager for Packaging Digest. They also provide 

direct marketing to decision makers – more than 36 million postal 

and 7.6 million email addresses across 25+ industries.

DM2-DecisionMaker helps companies improve their sales and 

marketing effectiveness by providing them with pre-qualified 

leads, new prospects and industry experts. Services include:

 Multi-channel list rental

 Lead development

 Event marketing

You can also use DM2 to clean up/expand your customer 

database.  

Call DM2 at 800-323-4958 or visit www.dm2decisionmaker.com to 

meet your next customer.
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contact your Packaging Digest regional manager for a customized advertising proposal.

For ad specs, visit our website www.packagingdigest.com/advertiserinfo

to submit print advertising materials, visit www.ads4reed.com

lOOking FOr ad raTeS and SpeCS?
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